FCEl Co-funded by
*y at the European Union

.‘” iiterregy

1
NEXT Hungary - Slovakia - Romania - Ukraine

INTERREG VI-A NEXT
HUNGARY-SLOVAKIA-ROMANIA-UKRAINE
PROGRAMME

VISUAL IDENTITY MANUAL &
INFORMATION AND PUBLICITY GUIDELINES

Version 3.0 - Summary of changes compared to previous version



Co-funded by
the European Union

.‘” iiterregy

1
NEXT Hungary - Slovakia - Romania - Ukraine

The Visual Identity Manual & Information and Publicity Guidelines had been revised and its
version 3.0 published as of 18™ of July 2025.

SUMMARY OF CHANGES* - please see changes compared to Version 2.0 written in bold.
PART 1 Visual Identity Manual

Chapter 1: Programme Visual Elements

3. Size (pages 7-8)

Minimum size

The minimum dimensions of the Programme logo together with the Interreg brand and the EU
emblem is 65 mm, including the statement. The minimum height of the EU emblem must be 10
mm.

Minimum sizes in use

pls see changes in size in the table included on page 8.

Chapter 2: Templates for Projects
Social media (page 27)

Running a social media channel/account is mandatory for partners who selected the medium or
advanced information and publicity package. Social media updates should be regular and
reflect the key milestones, progress and achievements of the project. As a general guideline,
partners are encouraged to share at least one contentual update every 1-2 months, aligned
with the project’s implementation phase. More frequent posts are welcomed during periods
of active implementation and project events.

Visual displays - Roll-ups, billboards, commemorative plagues (page 30)

If you are implementing a project with a value of more than 100 000 EUR that involves
physical investment or equipment purchase, you:

¢ are obliged to place durable plaque or billboard in public places with the below content
requirements,

¢ should do this immediately after the start of the physical implementation of the project
involving physical investment or after the installation of the purchased equipment(s).


https://next.huskroua-cbc.eu/wp-content/uploads/2025/07/VIM_3.0_HUSKROUA.pdf
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This obligation applies to each Project Partner implementing physical investment or
equipment purchase even if its individual budget does not exceed the 100 000 EUR."

Note on Equipment Visibility:

- For permanent installations (e.g., heavy equipment or installations at the project site), a
plaque or billboard should be placed in a visible location within the premises.

- For portable equipment (e.g., laptops, cameras), using only a sticker to visibly acknowledge
the support could be satisfactory, as these items are not permanently installed and may not
be readily visible.- Plaques or billboards are not required for portable equipment unlessiitis
part of the project’s permanent assets at the premises (e.g., if the equipment is permanently
installed or stored at the project site). In this case, the respective JS Programme manager
should be consulted to determine when these materials should be applied.

Billboards (page 32)

3. Recommended Size:

e Alternative sizes may be accepted, but typical sizes include 540 X 238 cm.
Stickers (page 35)

e Three English sticker templates are included in the Visibility Packages:
Smaller Sticker: 90mm x 50mm.

Larger Sticker: 100mm x 100mm.

A/4 size Sticker: 210 mm x 297 mm.

General Guidelines for Stickers and Explanatory Plaques
1. EU Visibility:

Ensure stickers and plaques feature the Programme logo and slogan, and-standard-funding

" Pursuant to Art. 36(4)(c) of the Interreg Regulation.
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PART 2 Information and Publicity Guidelines

1.0bligatory communication elements for projects

PROGRAMME SLOGAN Features and rules of usage are elaborated in the Chapter 1 of this Manual.
In some cases, such as promotional materials of small size it is justifiable to exclude the
Programme slogan.

DISCLAIMER Versions in Hungarian, Slovak, Romanian and Ukrainian are provided on the
Programme website in a separate document.

3.Info and publicity packages

Obligations of project partners:

¢ in case of Lead partner, deliver basic project data to the Programme website project
subpage in the beginning of project implementation (until the end of the 1st reporting
period) and further information to be uploaded and updated during implementation
(timing is adjusted to project schedule)

Package options of information and publicity tools

BASIC / OBLIGATORY

For each project partner, development of the following tools is mandatory but not limited with.
Templates have also been prepared (see Chapter 2 of the Visual Identity Manual):

MEDIUM

Social media account - social media updates should be regular and reflect the key
milestones, progress and achievements of the project. As a general guideline,
partners are encouraged to share at least one contentual update every 1-2 months,
aligned with the project’s implementation phase. More frequent posts are welcomed
during periods of active implementation and project events. Only one official social
media account shall be maintained per project, however, all partners must
contribute to the content and ensure that posts reach their respective target
audiences in the relevant languages (English and/ or national languages). For
example, in the case of a bilateral project involving two Romanian and two Ukrainian
partners, posts should be published in both Romanian and Ukrainian and/or in
English language.

At least 50 professional-quality photographs demonstrating project activities, progress
and results. Professional quality means clear, well-composed, high-resolution
images, suitable for use in publications and online.
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ADVANCED
MEDIUM package included +

For Partners of Large Scale Projects, development of the following tools is mandatory. Partners
of other types of projects are encouraged but not obliged to choose this package.

WORKS PACKAGE

Temporary billboard and permanent plague shall be applied as defined in guidelines, in case
works budget heading is applicable.

Checklist for Information and Publicity Tools Packages

e open and run-a at least one social media channel errper project tevet

e temporary billboard and permanent plaque ireaseitisretevantforworkscomponent
relevant for physical investment

e permanent plaque relevant for equipment

Please also note that two of the visibility checklists have also been updated, i.e. of the
promotional materials and of the stickers, in line with the above-detailed changes.



